
Protecting Intellectual Property in the Age of 

Artificial Intelligence 

The rapid rise of artificial intelligence is transforming nearly every industry, from healthcare and 

finance to entertainment and education. Businesses are leveraging AI to improve efficiency, 

automate routine tasks, analyze data, and generate content at unprecedented speed. While these 

advancements offer tremendous opportunities, they also raise important questions about 

intellectual property, ownership, and the future of human creativity. 

Recent action by the Academy of Motion Picture Arts and Sciences underscores the growing 

importance of these concerns. Ahead of the 99th Academy Awards, the Academy announced 

new rules requiring acting performances and screenplays to be created by humans in order to 

qualify for Oscar consideration. Acting awards will only be eligible for performances 

demonstrably carried out by human actors with their consent, while screenplays must be human-

authored. The Academy also reserved the right to investigate the use of generative AI in 

submitted works. 

While these changes are specific to the film industry, the underlying message extends far beyond 

Hollywood: as AI capabilities expand, organizations must establish clear boundaries that protect 

human creators and the intellectual property they produce. 

For companies, intellectual property is often among their most valuable assets. Proprietary 

research, product designs, marketing content, software code, training materials, and brand 

identities represent years of investment and innovation. Yet many AI systems are trained on vast 

amounts of publicly available content, raising concerns about whether copyrighted works are 

being used without permission, attribution, or compensation. 

Professionals face similar challenges. Writers, designers, musicians, consultants, researchers, and 

other knowledge workers are increasingly questioning how their work may be used to train AI 

models and whether they will retain ownership of their ideas. In some cases, AI-generated 

outputs may closely resemble existing copyrighted materials, creating potential legal and ethical 

conflicts. 

The issue is not whether organizations should adopt AI. The technology has already proven its 

ability to enhance productivity and support innovation. Rather, the question is how businesses 

can embrace AI responsibly while safeguarding the intellectual property rights of employees, 

creators, and stakeholders. 

Strong intellectual property protections serve several important purposes. First, they encourage 

innovation by ensuring that creators receive recognition and value for their contributions. When 

individuals and organizations know their work is protected, they are more likely to invest time 

and resources into developing new ideas. 
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Second, intellectual property protections help maintain trust. Customers, employees, and 

business partners want confidence that organizations are using technology ethically and 

respecting ownership rights. Clear policies governing AI use can demonstrate a commitment to 

responsible innovation and reduce legal and reputational risks. 

Third, protecting intellectual property helps preserve competitive advantage. Companies that fail 

to secure proprietary information may find their innovations replicated or incorporated into 

external systems without their knowledge. As AI tools become more sophisticated, the 

importance of data governance, copyright compliance, and content ownership will only increase. 

Forward-thinking organizations are already taking steps to address these challenges. Many are 

developing AI governance frameworks that establish guidelines for how generative AI tools can 

be used, what data can be shared with external platforms, and how AI-generated content should 

be reviewed and disclosed. Others are investing in employee training to ensure teams understand 

both the opportunities and risks associated with emerging technologies. 

The Academy’s decision reflects a broader recognition that technological advancement should 

not come at the expense of human creativity. AI can be a powerful tool, but it should 

complement human talent rather than replace it. As organizations navigate the next phase of 

digital transformation, protecting intellectual property will be essential to fostering innovation, 

preserving trust, and ensuring that creators continue to receive credit for the ideas that drive 

progress. 

The AI boom is creating extraordinary possibilities for businesses and professionals alike. 

However, the organizations that thrive in this new era will be those that balance innovation with 

responsibility, embracing technological advancement while protecting the intellectual property 

that fuels long-term success. 

 


